
 
 

 

 
SHISEIDO Revolutionises Entire Makeup Range 

with New Technology and Texture Focus 

 

 

Shiseido Travel Retail unveiled its highly-anticipated new makeup collection of 15 products in 125 

shades during a launch event in Tokyo last month. Entering travel retail stores from mid-September, 

the collection has been classified into four textures – Powders, Dews, Gels and Inks, and consists of 

highlighters, lipsticks, eyeshadow palettes, blushes, eye-liners, and eyebrow pencils. Every individual 

product has been developed from SHISEIDO’s state-of-the-art beauty technology and offers 

weightless and long-lasting effects.  
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Makeup masterclasses and the launch party at TOLOT 

 

The SHISEIDO Makeup collection launch coincided with the announcement of SHISEIDO’s Global 

Ambassador, Russian skater and Olympic gold medallist at the Winter Olympics, Alina Ilnazovna 

Zagitova. The event was graced by President and CEO of Shiseido Group, Mr Masahiko Uotani, and 

had mostly Japanese media in attendance. The launch also had a master class that was conducted 

by makeup artist ambassadors, Pony (SHISEIDO’s APAC ambassador) and Patrick Ta (SHISEIDO’s 

Global Colour Artist). This was followed by a launch party at TOLOT, Tokyo, where the entire art 

gallery was transformed into sensory rooms that reflected the products’ four textures – Gels, Inks, 

Dews and Powders.  



 

In centre, Russian skater Alina Ilnazovna Zagitova and next to her, President and CEO of Shiseido Group Masahiko Uotani 

 

About the new SHISEIDO Makeup collection 

The products are encased in a modern packaging, to give the feeling of “luxe tech”, where luxury 

beauty and technology intertwine. The makeup products are imbued with SHISEIDO’s Japanese 

heritage and technology innovations – creating a high-quality collection that looks and behaves like 

makeup, but provides skincare benefits to the user.  

 

“The time and attention to detail in developing this makeup collection is a true hallmark of our 

Japanese values here in the Shiseido Group. We are breaking new ground in this collection and 

tapping into the booming makeup sector in Asia. The products are extraordinary in performance and 

formulation. SHISEIDO’s expertise in skincare has also been infused in the makeup – we have, 

essentially, developed a pioneering makeup collection that takes care of your skin,” says Kristina 

Strunz, Brand Director (Skincare), Shiseido Travel Retail. 

 

The SHISEIDO Makeup collection is categorised into four textures: 

 

1. Gels 

This category offers a collection of next-generation gels that are durable and intensely pigmented, 

with a featherweight feel. The range includes 28 VisionAiry Gel Lipsticks, which are infused with Triple 

Gel Technology and 10 ColourGel LipBalms. The shade names of the VisionAiry Gel Lipsticks were 

inspired by the urban metropolis vibes of Tokyo and modern Japan, with names such as Ginza Red, 

Bullet Train and Cherry Festival.   

 



 

VisionAiry Gel Lipsticks 

  

2. Inks 

The Inks collection was born from shodo, a traditional form of calligraphy that is deeply rooted in 

Japanese culture, since the early 5th century. Fusing this ancient art with SHISEIDO’s modern 

technology has led to in an innovative formula that results in bold pigment, effortless application and 

maximum staying power. The range includes 12 LacquerInk LipShine lipsticks; 10 Kajal InkArtist 

Shadow, Liner, Brow; one ArchLiner Ink eyeliner; five MicroLiner Ink eyeliners; four Brow InkTrio 

eyebrow pencils; one ImperialLash MascaraInk mascara; and one ImperialLash MascaraInk 

Waterproof mascara.  

 

 

Kajal InkArtist Shadow, Liner, Brow eyeshadow pencil 

 



3. Dews  

A collection of products for face, eyes and lips that have illuminating properties and incorporate light 

optic technology, instantly illuminating any surface of the skin. The Aura Dew is available in three 

shades.  

Aura Dew 

 

4. Powders 

A collection of 24 ModernMatte Powder Lipsticks, eight Essentialist Eye Palettes, eight InnerGlow 

CheekPowders and a travel exclusive palette known as the Travel Light As Air Palette – all of which 

have been developed with ‘light-as-air’ formulations that are breathable, buildable and easily blended. 

The result is bold and long-lasting colour payoff.  

 

Travel Retail Exclusive: Travel Light As Air Palette 

Available from November 2018, the palette was designed with today’s global traveller in mind, 

providing effortless style in a travel-sized compact. It has weightless and highly pigmented powders 

or eyes and face, and a smooth and creamy colour for lips – with some exclusive shades for the lips 

and eyes.  

 

Essentialist Eye Palette 



 

Travel Light As Air Palette (Travel Exclusive) 

 

The new SHISEIDO Makeup collection will be launched in travel retail locations in Europe, the Middle 

East and Africa (EMEA) from mid-September 2018, Asia Pacific from October 2018 and the Americas 

from November 2018.  

 

The range will be featured at the Shiseido Travel Retail stand (Riviera Village Stand RJ5) at the 

TFWA World Exhibition in Cannes in October. 

 

 

ENDS 

 

About Shiseido Group and Shiseido Travel Retail 

Shiseido was founded in 1872 as the first Western-style pharmacy in Japan. The business gradually 

evolved into a cosmetics company, offering the most advanced technology and the finest aesthetics 

available in the East or the West. Now known globally as the premier cosmetics company with its 

roots in Japan, Shiseido has come to represent the world’s highest standards of quality, and the 

company’s brands are sold in over 120 countries and regions.  

 

As part of its commitment to accelerate multi-brand growth in the travel retail channel, Shiseido 

Group has divided the world into six regional entities under its Vision 2020 corporate plan, with Travel 

Retail recognised as a territory in its own right.  

 

Shiseido Travel Retail, effective 1 May 2016 and headquartered in Singapore, takes a “Think Global, 

Act Local” approach in cultivating each of its brands based on region and market-specific needs, while 

accelerating decision-making and production development. The company’s portfolio includes skincare 

brands Shiseido, Clé de Peau Beauté, Anessa and IPSA; makeup brands NARS, bareMinerals and 

Laura Mercier; as well as fragrance brands Dolce & Gabbana, Issey Miyake, Narciso Rodriguez, Elie 

Saab, Alaïa Paris, Zadig & Voltaire, and Serge Lutens. 

 

For more information, please visit www.shiseidogroup.com.  
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